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Arkansas Game and Fish Commission begins hatchery renovation 

INDIANAPOLIS — University 
of Memphis President M. David 
Rudd has been appointed to the 
National Collegiate Athletic As-
sociation Division I Board of Di-
rectors. Representing the 
American Athletic Conference, 
Rudd is one of 24 members on 
the Board. His term expires in 
August 2025. 
  “I am extremely honored to be 
selected to the NCAA Division I 
Board of Directors,” said Rudd. 
“It is a credit to the continued 
momentum, growth and ad-
vancement of the University of 
Memphis in both academics and 
athletics nationally among our 
peers. I am looking forward to 
the next four years on this com-
mittee representing the Univer-
sity of Memphis and the AAC.” 
  The NCAA Division I Board of 
Directors is comprised of 20 
presidents and chancellors – one 

From  
the Fishing Wire.com 

 
MAMMOTH SPRING — Ar-
kansas Game and Fish Commis-
sioners celebrated a successful 
partnership with trout anglers to 
begin a major renovation to the 
Jim Hinkle Spring River Fish 
Hatchery in Fulton County. The 
hatchery is the only state-owned 
fish hatchery in Arkansas de-
voted to the production of trout. 
The hatchery, which was origi-
nally built in 1974 and was do-
nated to the AGFC by the Kroger 
Company in 1985, draws cold 
water from the Spring River and 
uses large metal silos placed into 
the ground as growing tanks for 
cold-water trout species. Eggs, 
which are primarily supplied 
through the federal trout hatch-
eries, are hatched at the facility 
and the fingerlings are placed 
into the tanks and cared for until 
they are about 18 months old. 
According to AGFC Director 
Austin Booth, trout from the 
hatchery provide fishing oppor-
tunities for a much larger area 
than the Spring River. 
“Fish from this hatchery not only 
go to 140 miles of trout tail-
water,” Booth said. “They also 
go into 42 locations around the 
state for little boys and little girls 
to fish in ponds in their com-
munities and catch beautiful 
trout.” 
The hatchery once was able to 
supply up to half of the 2 million 
rainbow trout stocked annually in 

the state, with the remaining trout 
coming from the federal hatch-
eries. But after 46 years and two 
recent flood events, the hatchery 
has seen extensive wear. While 
regular maintenance and a ren-
ovation on the dam that controls 
water going into the hatchery has 
kept much of the infrastructure 
operational, many larger compo-
nents, including the facility’s 

metal silos are in need of replace-
ment. This wear on equipment 
has reduced the productivity of 
the hatchery to half of what it his-
torically produced. 
AGFC Assistant Hatchery Man-
ager B.J. Vandiver said some of 
the metal silos had to be taken 
completely out of production for 
safety concerns to hatchery staff. 
“The metal has corroded over the 
years so much that we were see-

ing holes form in the sides of the 
tanks,” Vandiver said. “When we 
harvest trout, we have to climb 
down in the tanks, and you could 
see where some of the metal was 
beginning to buckle and ground-
water from around the tank was 
seeping back in. We just had to 
take them offline.” 
 
The renovation will replace those 
old metal silos with round con-

crete tanks which should last 
much longer. 
“We have concrete raceways here 
as well, and we originally wanted 
to just add more of those in place 
of the silos,” Vandiver said. 
”After a trip to a Wyoming hatch-
ery that used the round concrete 
tanks, we saw that it was a better 
design.” 
 
Water supply and discharge sys-
tems also will be remodeled to 
use water more efficiently and 
promote a cleaner environment 
for the fish with less need for 
hand-cleaning. An ultraviolet 
treatment system also will en-
hance the hatchery’s ability to 
combat any waterborne 
pathogens, such as infectious 
pancreatic necrosis, which was 
detected at the hatchery five 
years ago. Once complete, the 
hatchery should be able to regain 
its former production levels of 1 
million trout per year. 
Thanks to the support of trout an-
glers, guides and local stake-
holders, the AGFC was able to 
make a small increase in the price 
of trout stamps in 2019. That in-
crease has so far generated an ad-
ditional $2.06 million toward the 
renovation. This is enough to 
provide almost one-third of the 
project’s total projected cost. The 
additional funds needed for the 
projected $6.7 million renovation 
was approved by the Commis-
sion at its July meeting, drawn 
from the agency’s Stability and 
Enhancement Fund for the much-
needed repairs. 

 During his address at the 
ground-breaking ceremony, 
AGFC Chairman Bobby Martin 
spoke of the importance of trout 
fishing to not only the anglers 
who pursue them but also to the 
economies of cities and towns 
throughout north Arkansas. Ac-
cording to Martin, more than 
$180 million is generated an-
nually to the economies of towns 
near Arkansas’s famous trout-
fishing destinations, with much 
of that revenue coming from res-
idents of other states who support 
guides, restaurants, hotels, gas 
stations and many other busi-
nesses while enjoying a fishing 
trip. 
“If you’re a trout angler, this 
place is on your bucket list,” 
Martin said. “We’re very proud 
to be here today and make this 
announcement that we know will 
benefit not only the anglers, but 
the people of Arkansas.” 

UofM President M. David Rudd named 
to NCAA Division I Board of Directors  

from each of the 10 Football 
Bowl Subdivision conferences 
and 10 from the remaining 22 
NCAA Football Championship 
Subdivision and Division I con-
ferences – as well as one athletic 
director representative, senior 
woman administrator, faculty 
athletic representative and stu-
dent-athlete. 
 The following committees re-
port to the Division I Board of 
Directors: Division I Council, 

Committee on Infractions, In-
fractions Appeals Committee, 
Presidential Forum, Committee 
on Academics, NCAA Division I 
Board of Directors Finance Com-
mittee and the Board of Directors 
Infractions Process Committee. 
  Rudd’s two-year term on the 
NCAA Division I Presidential 
Forum Steering Committee 
ended this past August while his 
two-year term as chair of the 
American Athletic Conference’s 
Board of Directors concluded 
this past May. 
 The next NCAA Division I 
Board of Directors meeting will 
be virtually Oct. 27 from 10 a.m.-
2 p.m. CT, at the NCAA Conven-
tion in Indianapolis Jan. 20, from 
8 a.m.-noon, virtually April 27 11 
a.m-2 p.m. and Aug. 3 10 a.m.-2 
p.m. and at the NCAA National 
Office in Indianapolis Oct. 25-
26, 2022.  

Members of the Arkansas Game and Fish Commission celebrate a partnership with trout 
anglers as they begin renovation to the Jim Hinkle Spring River Fish Hatchery in Fulton 
County. The hatchery was built in 1974 and donated to AGFC by the Kroger Company 
in 1985. (Photo/Courtesy: AGFC)

During his address at the 
ground-breaking ceremony, 
AGFC Chairman Bobby 
Martin spoke of the impor-
tance of trout fishing to not 
only the anglers who pursue 
them but also to the econ-
omies of cities and towns 
throughout north Arkansas. 
According to Martin, more 
than $180 million is gener-
ated annually to the econ-
omies of towns near 
Arkansas’s famous trout-fish-
ing destinations...

NFL, NFLPA and Dapper Labs announce new deal to create 
digital video highlights and NFTs for all 32 clubs and fans
 NEW YORK and Vancouver, 
BC - September 29, 2021 – The 
National Football League (NFL), 
The National Football League 
Players Association (NFLPA) 
and Dapper Labs, announce 
today a collaboration to create 
exclusive digital video highlight 
NFTs (non-fungible tokens) for 
NFL fans. The deal aims to drive 
fan engagement by letting fans 
collect digital video Moments of 
the best plays of the season using 
Dapper Labs' cutting-edge block-
chain technology.  
 
 "We are thrilled to partner with 
Dapper Labs in its launch of NFL 
digital video collectibles," said 
Joe Ruggiero, Senior Vice Pres-
ident of Consumer Products at 
the NFL. "We believe blockchain 
technology has great potential to 
enhance the NFL fan experience 
in the future and we are excited 
to have Dapper Labs as one of 
our first collaborators in explor-
ing this emerging space." 
 The all-new digital collectibles 
will give NFL fans the unique 
opportunity to collect and own 
NFTs featuring some of the 
greatest and the most talked 
about in-game Moments from 
leading players week-to-week 
throughout the season, including 
current-day superstars and leg-
ends of the game. Additionally, 
fans will get the chance to collect 
some of the greatest plays from 
NFL history.  

"From the Hail Murray to the 
Minneapolis Miracle, magic 
happens in NFL stadiums. As a 

league that continually raises the 
bar, we are proud that the NFL 
and NFLPA have chosen Dapper 
Labs to deliver for NFL fans 
worldwide the Moments they've 
been waiting for. We can't wait to 
give the more than 300 million 
NFL fans the opportunity to own 
the game that matters to them 
and engage with the sport in a 

whole new way," said Roham 
Gharegozlou, CEO of Dapper 
Labs.  
 
When the experience launches, 
NFL fans will find themselves 
immersed in a world that cele-
brates their love for the game. 
Fans will be empowered to pur-
chase and open NFT packs fea-
turing their favorite NFL heroes, 
show off their newfound digital 
NFT collections, and trade Mo-
ments with other fans. They will 
also have the ability to buy, 
showcase, sell, or trade any of 
their Moments in a dedicated 
marketplace on Flow.  
 
 "The irreplaceable nature of the 
NFT captures what is special 
about sports fandom. Our players 
are immensely excited for the 
NFLPA -- in working with our 
enterprising partners at Dapper 
Labs and OneTeam -- to make 
this significant push into the dig-
ital collectibles market," said 
Steve Scebelo, President, NFL 
Players Inc. the marketing and li-
censing arm of the NFLPA. "The 
unique greatness of NFL players 
will continue to fuel memorable 
moments both in history and in 
real-time during the season, 
which will only deepen the con-
nections they have with their pas-
sionate fans." 
 OneTeam Partners, the group li-
censing partner of the NFLPA 
leading their digital media busi-

ness, facilitated the new deal in 
collaboration with all parties. 
  
 The exclusive NFT experience 
launches later this season and 
will take fandom to the next level 
with access to amazing features, 
fan activations and community 
engagement that place fans at the 
center of epic NFL game action. 
To learn more, visit nfl.dap-
perlabs.com. 
 

About the NFL Players  
Association 

 
The National Football League 
Players Association ("NFLPA") 
is the union for professional foot-
ball players in the National Foot-
ball League. Established in 1956, 
the NFLPA has a long history of 
assuring proper recognition and 
representation of players' inter-
ests. The NFLPA has shown that 
it will do whatever is necessary 
to assure that the rights of players 
are protected—including ceasing 
to be a union, if necessary, as it 
did in 1989. In 1993, the NFLPA 
again was officially recognized 
as the union representing the 
players and negotiated a land-
mark Collective Bargaining 
Agreement ("CBA") with the 
NFL. The current CBA will gov-
ern the sport through the 2030 
NFL season. 

About Dapper Labs 
Dapper Labs, the company be-
hind NBA Top Shot and the orig-

inal developers behind the Flow 
blockchain, uses blockchain 
technology to bring NFTs and 
new forms of digital engagement 
to fans around the world. Since 
it was founded in 2018, Dapper 
Labs has given consumer enthu-
siasts a real stake in the game by 
bringing them closer to the 
brands they love, enabling en-
gaged and exciting communities 
for them to contribute to, and 
powering new pathways for 
them to become creators them-
selves. Dapper Labs' current stu-
dio partners include the NBA, 
NBPA, WNBA, WNBPA, 
Warner Music Group, Ubisoft, 
Genies and UFC. Notable inves-
tors in Dapper Labs include An-
dreessen Horowitz, Coatue, 
Union Square Ventures, Ven-
rock, Google Ventures (GV), 
Samsung, and the founders of 
Dreamworks, Reddit, Coinbase, 
Zynga, and AngelList, among 

The all-new digital collect-
ibles will give NFL fans the 
unique opportunity to collect 
and own NFTs featuring 
some of the greatest and the 
most talked about in-game 
Moments from leading 
players week-to-week 
throughout the season, in-
cluding current-day super-
stars and legends of the 
game. 

others. For more about Dapper 
Labs' products and mission, visit 
dapperlabs.com.  
 

About OneTeam Partners 
 

Formed in November 2019, One-
Team Partners is a joint venture 
between the NFL Players Associ-
ation (NFLPA), MLB Players 
Association (MLBPA) and Red-
Bird Capital Partners.  
 
 OneTeam helps athletes maxi-
mize the value of their name, 
image and likeness rights by 
transforming the way in which 
athletes interact with businesses 
across four verticals: licensing, 
marketing, content and investing. 
OneTeam represents a range of 
commercial business interests on 
behalf of the NFLPA, MLBPA, 
Major League Soccer PA, U.S. 
Women's National Team PA, 
WNBPA, and U.S. Rugby PA

“I am extremely honored to 
be selected to the NCAA Di-
vision I Board of Directors,” 
said Rudd. “It is a credit to 
the continued momentum, 
growth and advancement of 
the University of Memphis in 
both academics and athletics 
nationally among our 
peers...”
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